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BUILDERS AND CONSUMERS DISPLAY GROWING INTEREST

IN ENVIRONMENTALLY-FRIENDLY BUILDING OPTIONS

• Energy concerns. Rising oil, gasoline and

natural gas costs have stimulated consumer

and commercial interest in finding more fuel-

efficient options.

• Improved technologies. Green building
materials and technologies have come a long
way. Now, a myriad of options are available,
often price-competitive with traditional
building materials.

• Government support. Federal, state and
local governments are beginning to embrace
green-building principles and have instituted
policies and/or tax incentives that encourage
greener standards.

A Publication of the Real Estate BUYER’S AGENT Council, Inc. 
A wholly-owned subsidiary of the National Association of REALTORS®
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IS GREEN
TURNING
INTO GOLD?

Green building technologies and environmentally-sensitive products

have sat on the periphery of the building industry for over 30 years.

Now, however, real and growing interest is moving these technologies

more rapidly into the forefront of the housing and commercial property 

markets. What’s driving this new awareness and attention?

Even if you haven’t directly witnessed this transition occurring in your own local market, it’s increasingly

likely that your buyer-clients will begin asking you questions related to green housing issues. To help you

stay one step ahead of them and maintain your information edge, this issue of TBR highlights several of

the technologies, trends, and news items currently sitting at the forefront of this large and complex topic.
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"It takes courage to grow up and turn out to be who you really are."

- ee cummings

Worth Quoting...

IN MEMORIAM
REBAC is saddened by the recent loss of three long-time members and course instructors. Our sympathy and support

are extended to the families of...

Gayle Brown Fox
Gayle Brown Fox actively served in the real estate business for 30 years, both in Wisconsin and Nevada, and most

recently with Keller Williams Realty in Las Vegas. She earned numerous awards, including The Keller Williams

International Black Belt Team Leader Award, the Greater Las Vegas Association of REALTORS® (GLVAR) 2005 

REALTOR® of the Year Award, and the REALTOR® Hall of Fame in 2004. While she was a proven top seller, Gayle’s first

love was teaching. In addition to serving as an instructor for REBAC courses, Gayle earned the Ronn Reiss Educational

award from GLVAR and was recognized as one of 50 outstanding REALTORS® in Nevada.  

Barry Richardson
Barry Richardson, President of Barney Fletcher RealtyU,

had been a real estate educator since 1977. Barry was a

local Board of REALTORS® Past President, a founding mem-

ber and Past President of the Georgia Real Estate

Educators Association, and a member  of the National Real Estate Educators Association since 1988. He served on the

Georgia Real Estate Commission’s Education Advisory Board and on the National Board of Advisors of RealtyU. Barry

co-authored the Georgia Instructor Training Course (required for new instructors in Georgia) and authored numerous

other courses, articles and manuals. Barry was Georgia’s first approved instructor for the Real Estate Buyer’s Agent

Council’s required course leading to the Accredited Buyer Representative (ABR®) designation. 

Avery Yarbrough
When Avery Yarbrough started his real estate career, his first job was to serve as a buyer representative for a 

national corporation. Since then, his career spanned many aspects of the real estate industry, including owning and 

managing real estate brokerages, a residential construction company, mortgage brokerages, and real estate 

investments. Another part of Avery’s success has been his activities with REBAC. Since first teaching the ABR®

Designation course in 1997, Avery has sponsored and/or instructed more than 110 REBAC courses. In 2004, he was

inducted into the REBAC Hall of Fame. A prolific writer, one of his books, The Study of Real Estate in Alabama, is used

by more than 50,000 students to prepare for state licensing.
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By Julie Collins, Editor,
Today’s Buyer’s Rep

L E A D I N G  

Important Building Technologies
Many of the most innovative technological developments in green

building are being adopted first in commercial projects. This is

due, in part, to greater availability and awareness of improved

techniques and products. But it’s also becoming clear that the

long-term benefits—including but extending beyond simple build-

ing economics—are increasingly attractive. While a green building

may still require a larger up-front investment, the long-term finan-

cial benefit of operating and maintaining it typically significantly

outweighs the initial cost differential. Some of the most important

green technologies, primarily used in commercial projects, include: 

Green Roofs: Also called eco-roofs, green roofs are living roofs

supporting soil and plant growth. They reduce storm-water runoff,

improve energy performance and the life of a roof, and reduce the

impact of urban heat islands. Soil depths range from one to five

inches, with vegetation usually consisting of small, low-growing,

spreading plants capable of retaining water in their roots and

leaves. Maintenance is minimal. Roof gardens, in contrast, use soil

up to 12 inches or more and incorporate larger plants. Intended

more as public parks, buildings with roof gardens must be

designed to accommodate much heavier loads. They also require

more intensive maintenance.

Daylighting: Daylighting employs windows, skylights, solar tubes,

and other components to bring natural light into a building.

Daylighting is highly valued by occupants for its pleasant connec-

tion to the outdoors. Multiple studies in workplace settings have

shown that daylighting can boost the performance and productiv-

ity of building occupants by 15 to 20 percent. Daylighting can also

T E C H N O L O G I E S  T R E N D S

GREEN
&

According to the National Association of Home Builders (NAHB), more than 14,000 “green” homes were built in 2004, compared

to 61,000 in the prior 14 years combined. While that’s still a tiny fraction of the total market, John Loyer of NAHB claims that

the nation’s largest home builders are recognizing the benefits of green building and making it “a real priority.” 

Builders are becoming increasingly familiar with green building issues as their clients become more interested in using environment-

ally-responsible materials, more efficient fixtures and appliances, and more healthful finishes and furnishings, while at the same time

requesting that construction and demolition debris be recycled as much as possible. (See related item on building trends on page 5.)

(Continued on page 4.)



trim a building’s lighting energy use by 10 to 30 percent when it is

integrated with photosensors that dim electric lighting in daylit areas.

Photovoltaic Systems: Photovoltaic systems convert the sun’s energy

into electricity. Modular systems are typically mounted on the roof and 

supply a portion of the building’s energy use. Building Integrated Photovoltaic

(BIPV) systems incorporate the solar collection surface into the building 

envelope in the form of photovoltaic roof shingles, roof tiles and metal roof

products. Systems frequently include built-in inverters, making it easy to

connect with the utility grid; if buildings have excess power to sell to the

electric utility, it can be fed directly onto the grid.

Underfloor Air Distribution Systems: Underfloor air distribution sys-

tems provide an innovative and energy-efficient approach to heating,

ventilating, and air conditioning. Buildings using underfloor air distri-

bution have a raised-panel flooring system that is supported by joists

roughly 12-16 inches above the slab floor. Through this space—which is

shared with electrical power, telephone, and data cables—conditioned air

is delivered through small floor-mounted diffusers. Key benefits include 

occupant comfort, energy efficiency and space planning flexibility.

Water Conservation: Water consumption in commercial buildings can be

reduced as much as 50 percent using a variety of innovative strategies that

are integrated into the plumbing and mechanical systems. These include

more efficient fixtures, waterless (and odorless) urinals, gray water

reuse, electric instantaneous water heaters, rainwater reuse, water-

efficient landscaping, and cooling towers.

Local Market Differences
If these technologies sound completely foreign to you, it may be due

in part to where you live. Local differences were quite evident in a 2005

limited survey of architects, engineers, designers, facilities managers,

building owners, developers and contractors conducted by the Corporate

Realty, Design & Management Institute (CRDMI). The survey found growing

Making News
Sustainable technologies are
making news across the U.S.
and around the world. 
Here’s a small sampling of
recent green developments
making headlines.

▲City of Toronto Leads North
America with New Green 
Roof Policy 

Feb. 6, 2006 - The Toronto City Council has adopt-
ed the first comprehensive set of green roof 
policies in North America. In addition to reducing
energy consumption and smog, research support-
ing the new policy found that 8 percent coverage
of existing rooftops with extensive green roofs
would generate over $300 million in initial cost
savings in areas such as stormwater management,
combined sewer overflow reduction, building
energy savings, and urban heat island reductions.
Operational cost savings for the city from this
level of coverage were calculated at approxi-
mately $40 million per year. GreenBiz.com

▲U.S. EPA Joins Other Federal
Agencies to Adopt Sustainable
Building Principles

Jan. 30, 2006 - The U.S. Environmental Protection
Agency and several other federal agencies, have
agreed to a set of guiding principles for design-
ing, building, and operating federal facilities.
Energy efficiency is a key element of the princi-
ples. The federal government owns approximate-
ly 445,000 buildings with a total floor space of
over 3 billion square feet, in addition to leasing
57,000 buildings comprising 374 million square
feet of floor space. If federal buildings reduce
energy by 10 percent, in 10 years taxpayers would
save $420 million dollars and reduce greenhouse
gas emissions equivalent to those from more than
625,000 cars. GreenBiz.com

▲Study: Low-Flush Toilets Top
Water-Efficiency Measures

Jan. 27, 2006 - Analysis by U.K. Water Industry
Research (UKWIR) collated the findings of 44 
separate studies, finding that low-flush toilets are
the most cost effective and sustainable measures
for water conservation. Other measures included
rainwater harvesting, washroom retrofits, and
low-use showerheads, spray taps, and urinals. The
majority of water used in the home is in the bath-
room, making it an important area of focus in
reducing water wastage. Edie News
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▲Sweden Plans to be Oil-free by 2020
Feb. 8, 2006 - Sweden is to take the biggest energy step of any advanced west-
ern economy by trying to wean itself off oil completely within 15 years—
without building a new generation of nuclear power stations. The attempt by
the country of 9 million people to become practically oil-free is being planned
by a committee of industrialists, academics, farmers, car makers, civil servants
and others. Energy ministry officials in Sweden said they expected the oil com-
mittee to recommend further development of biofuels derived from its massive
forests, and expansion of other renewable energies such as wind and wave
power. The Guardian

(Continued from page 3.)
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Builders Cite
Energy Efficiency 
as Biggest 
Industry Trend

Anew survey of home builders released by
Lowe’s at the recent 2006 International
Builders’ Show demonstrates that one of

the biggest trends in home building is a strong
focus on energy-efficient materials and products.
In fact, nine out of ten builders surveyed say
they are incorporating energy-saving products
into new homes, at all price levels. 

“With recent fluctuations in energy prices, we are
not surprised that home builders are looking
beyond the cost of building the home to the
homeowner’s cost to operate it longer term,” 
said David Steed, Lowe’s senior vice president of
merchandising. 

Builders of low-, medium- and high-priced 
homes say they add energy-saving features
both to help sell the home and at the customer’s
request. Windows and insulation, followed by
doors, water heaters and furnaces are the most
commonly upgraded materials and systems for
energy savings. Approximately half of builders
also use energy-saving lighting. 

In addition to energy upgrades, builders say they
are also increasing the value of their properties by
adding amenities that are attractive to
homeowners. Smart Home technology, which is
upgraded structure wiring for such uses as home
computers, automated security systems and
programmable lighting, continues to be popular
among builders, with 57 percent including Smart
Home features in 2006, compared with 34 percent
in 2005. Approximately 62 percent of builders say
they include special wiring. 

Among the most popular additions for 2006, 
46 percent of builders say they will include 
home offices, followed by outdoor living spaces
(41 percent) and elements that allow older
homeowners to age in place (38 percent). Two
out of three builders say they are also likely to
include lower maintenance features in homes. 

Super garages, with storage options and finished,
multi-purpose areas, are on the list for 30 percent
of builders and 45 percent of builders of high-end
homes. Dream laundry rooms, featuring custom
cabinets, countertops and appliances are on the
minds of 29 percent of builders. Least likely to be
included in 2006 homes according to home
builders: home theaters and finished basements,
which were two of the most popular features 
in 2005.

Source: GreenBiz.com News

interest, but wide variances in the understanding and acceptance of green

buildings throughout the U.S. Among all respondents, 35 percent said

“green building issues are well understood and are a corporate objec-

tive,” compared to 11 percent when the survey was conducted in

2002. However, there were also wide disparities between markets. 

Los Angeles topped the list at 56 percent, while the Chicago suburbs,

at 5 percent, ranked at the bottom. Interestingly, just 20 miles away in

downtown Chicago, a different attitude prevailed, with 41 percent of

respondents saying that green issues were well understood and a corporate

objective. After Los Angeles, what were the other top-ranking markets?

- Seattle (53 percent)

- Washington, D.C. (48 percent)

- Boston (44 percent)

- Charlotte (43 percent)

- Chicago, Downtown (41 percent)

- Denver (38 percent)

Nine cities all came in at 25 percent or less. “While the progress is

encouraging,” said Alan Whitson, President of CRDMI, “it’s clear more 

education about the advantages of high performance and sustainable

buildings is needed.” 

Interested in Learning More?
The number and variety of resources available for learning more about green

building features, options, and buying sources is almost staggering. Still, this is

an important area that more and more homeowners are likely to explore—

and ask for your perspective. The Internet provides a wealth of green

information, but it is wise to clearly define the scope of any online

research, distinguishing first between residential and commercial

applications, then narrowing your search further by specific topics,

such as green remodeling or energy-efficient appliances. Also, many

states and some cities have Web sites supporting their own green

building initiatives. Regardless of where you look first, there is much to

learn—and to gain—by coming up the green learning curve.

Editor’s Note: The information presented throughout this article was gathered from numerous
sources, including: greenbuildingservices.com (Portland General Electric); G/Rated, Portland’s
Office of Sustainable Development; greenbuildings.com, produced by greenbiz.com; the Natural
Resources Defense Council; and the National Association of Home Builders.
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▲Walgreens to Harness Power of the Sun
Jan. 12, 2006 - Drugstore giant Walgreens announced plans to install solar 
electric systems in 96 stores and two distribution centers in California and 16
stores in New Jersey. Solar roof tiles will enable each facility to generate
between 20 percent and 50 percent of its own electricity on site. The new 
systems will generate more than 13.8 million kilowatt-hours per year, making
this the largest solar project ever completed in the United States. Solarbuzz.com
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From G/Rated, a project of Portland’s Office of Sustainable Development, Portland, OR

F O R  N E W H O M E S O R  R E M O D E L S

The term “green building” refers to a new way of designing and constructing buildings

to increase performance and enhance the health and experience for people who work,

live and play in these structures. A green building:

❦  Saves energy and water ❦  Reduces material use 

❦  Protects the site ❦  Uses low-impact materials 

❦  Maximizes longevity and durability ❦  Minimizes waste 

❦  Makes the building healthier ❦  Recycles existing buildings 

If you or your buyer-client is interested in tapping into these benefits, here are 10 things that

can be done to make a new home or remodel greener.

GREEN
BUILDINGTIPS

1. Design to maximize natural daylight and passive 

ventilation.

Daylight makes a dramatic difference. In addition to making you

feel better, daylighting can cut down on electric bills. Well-placed

operable windows circulate fresh air throughout your home.

2. Choose deconstruction and construction site recycling.

The demolition debris from a typical residential kitchen or bath-

room remodel equals, by weight, four years of curbside recycling

from an average household. Deconstruction is the selective 

hand-disassembly of building structures to maximize salvage for

reuse. Minimize the impact of your project by keeping reusable

and recyclable materials out of the landfill, saving costs too. 

3. Weatherize.
Adding insulation and new, energy-efficient windows to an older
home not only saves money in fuel costs, it improves comfort 
year-round.

4. Buy energy-efficient kitchen appliances, furnaces 
and water heaters.

All appliances with an “Energy Star” rating are a good choice.
Certain states, including Oregon, offer tax credits on some appli-
ances. 

5. Choose water-efficient fixtures.
On average, toilet flushing, showers and faucets account for 60
percent of all indoor water use. Installing efficient toilets, faucet
aerators and showerheads can save a typical household up to $200
annually in water and energy bills. Install 1.6-gallons per flush toi-

lets, 1.5-gpm faucet aerators and 2.0-gpm showerheads with
on/off toggles. 

6. Use low-VOC paint (50 grams/liter or less VOC content).
Insist on solvent free or low-VOC (volatile organic compounds)
paint. Low and no VOCs will make painting a healthier and more
enjoyable experience. If oil paints are being used, relocate during
the paint job until your home is free of fumes. 

7. Choose formaldehyde-free products.
Many people don’t know that formaldehyde, a suspected carcino-
gen, is commonly found in carpet, cabinetry, insulation and other
building products. Consider installing a hard surface floor instead
of carpet. If you do install carpeting, install a green rated carpet.
(Check out www.carpet-rug.com for more information.) Also make
sure you choose formaldehyde-free cabinetry, and look for
formaldehyde-free insulation. 

8. Buy used, recycled, certified or regraded wood products.
Certified wood products are cut from sustainably-managed
forests, and affixed with a seal to help you identify them. They are
available at an increasing number of stores. 

9. Harvest your rainwater for irrigation and toilet flushing.
A well-designed rainwater harvesting system that captures rain-
water from rooftops for use in irrigation and toilet flushing can
reduce annual water consumption by 50 percent. 

10. Landscape using native and drought-tolerant plants.
Native plants are naturally adapted to our environment, so they
require minimal care and watering and provide valuable habitat
for birds and wildlife. 
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L E T T E R O F T H E L A W :

Brokerage Liable
for Not Disclosing
Easement Information
A n Indiana appellate court has considered whether a real estate professional was properly held

liable for failing to tell purchaser all of the information he knew about an easement on the prop-
erty that his client was in the process of acquiring.

In 1999, Robert V. Rohrman (“Buyer”) retained Charles S. Coffman (“Salesperson”) of the Metropolitan
Real Estate Corporation (“Brokerage”) to help him locate property. The Salesperson made an offer on
behalf of the Buyer to purchase property owned by Douglas Britt (“Seller”). The Seller rejected the offer,
and his attorney (“Attorney”) contacted the Salesperson to let him know about a “Mutual Easement
Agreement” that the Seller had entered into with his neighbors. The easement agreement would require
a purchaser of the property to share the costs with the neighbors of constructing and maintaining an access
road. The Attorney then sent a letter to the Salesperson summarizing this conversation.

Following this conversation, the Salesperson told the Buyer that he would need to pay the purchase
price and half the cost of a traffic light. The Salesperson also told the Buyer that the access road was
already constructed. The Buyer then accepted the Seller’s counteroffer, which required him to assume all
obligations of the easement agreement.

A little over a year later, the neighbors filed a lawsuit against the Seller for breach of the easement
agreement. The Buyer was later added to the lawsuit. During the trial, the Buyer learned of the
Attorney’s letter to the Salesperson for the first time. The trial court ruled in favor of the neighbors and
ordered the Buyer to pay the neighbors $15,999.99.

In 2002, the Buyer then filed a lawsuit against the Salesperson and the Brokerage, seeking to recover the
judgment in the earlier case as well as his attorney’s fees incurred in defending the case. A trial was held,
and the Buyer was awarded $15,999.99 as well as his attorney’s fees from the earlier case. The Brokerage
appealed this award.

The Court of Appeals of Indiana affirmed the award of the trial court. The court first considered whether
the applicable statute of limitations barred the Buyer’s lawsuit. The Brokerage argued that a two-year
statute of limitations applied in this case. The statute of limitations does not begin running until the
party knew or, in the exercise of ordinary diligence, could have discovered the tortious harm caused by
another. The Buyer claimed he did not know of the Attorney’s letter to the Salesperson until the first
trial, while the Salesperson testified that he had discussed the costs associated with easement agreement
with the Buyer prior to closing. The trial court had resolved this factual dispute by deciding that the
Salesperson had not given the Buyer the letter nor had he told the Buyer about his conversation with
the Attorney. The court ruled that the record supported the trial court’s finding that the Buyer did not
become aware of the Salesperson’s negligence until the first trial. Thus, the court rejected the
Salesperson’s statute of limitations argument.

Next, the court considered whether the Buyer had a duty to disclose the information about the ease-
ment agreement to the Buyer. Indiana law imposes duty upon licensees to disclose material adverse
facts. The Buyer testified that if he had known about the costs associated with the easement agreement,
he would have negotiated a lower purchase price. The court determined that the information about the
easement agreement was a material fact. Since the trial court had found that the Salesperson had failed
to inform the Buyer of the easement agreement, the court affirmed the ruling that the Salesperson had
breached his statutory duty to disclose material adverse facts to the Buyer.

Finally, the court considered the remaining issues. First, the court rejected the Salesperson’s argument
that the trial court should have assessed the comparative fault of the parties since the Buyer had alleged
negligence, as the court stated such findings are not required for negligence allegations like those made
by the Buyer. Second, the court rejected the Salesperson’s argument that Indiana did not allow an award
of attorney’s fees, as the attorney’s costs sought here were to reimburse the Buyer for costs incurred in
defending another lawsuit, not this lawsuit. Thus, the court affirmed the rulings in favor of the Buyer.

Coffman v.

Rohrman, 

811 N.E.2d 868

(Ind. Ct. App. 2004).

Reprinted with

permission from 

The Letter 

of the Law, 2004

©NATIONAL

ASSOCIATION OF

REALTORS®.
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M O V I N G ?

PERIODICALS

Did you know that the National Association of REALTORS®’ new Washington
headquarters earned Silver certification for high-level environmental 
performance by the Leadership in Energy and Environmental Design (LEED)
Green Building Rating System? The striking, glass-
wrapped, award-winning structure at 500 New Jersey
Avenue, NW, is the first newly-constructed building in
D.C. to meet the “green” standards set by the U.S.
Green Building Council. Among its environmentally-
advanced features are:

• Built on a reclaimed “brownfield” contaminated
site that previously supported a gasoline station.

• Landscaping with native plants and rainwater capture 
for reuse in irrigation.

• Low-flow faucets, lavatory motion sensors and 
waterless urinals that reduce water usage by 30
percent compared to standard code-compliant fixtures.

• Efficient HVAC systems and a high-performance glass
curtain wall to reduce energy use by as much as 30
percent compared to code standards.

• High indoor air quality through smoking prohibitions,
carbon dioxide monitoring system, and use of 
low-VOC adhesives, sealants, paints and carpets.

The new building houses the Washington, D.C. operations of the Chicago-
based association, with an additional 93,000 square feet of tenant space.

NAR Leads the Way with

D.C.’s First
Green Building
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